Report  Quality  Evaluation  ^^^^^^^ 

To  our  clients:  (  cUcl  ^  ytt  (ii^  c//^,.  ,^rrn  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  Lf  s/" 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

J>1  \/lUip/hi^^r/^ / V  ^tc,^/£  //J^^cAr?^  S^j:^^J^rikSfoxi. 
1 .     Report  title:  fnfotnrutJon  Gyotcms  and  Outoowcing — A  Dtratewc  Assa&SJnent 


Please  indicate  your  reason  for  reading  this  report: 
^□Required  reading  ^^New  product  development 

^S^Area  of  high  interest  Business/market  planning 

Area  of  general  interest      ^  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  .JsL  □  

Complete  report  □  21  

Part  of  report  (  /^O   %)  □  ."^  

How  useful  were: 


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness  (1=Low,  5=High) 


1 

2 

3 

5 

n 

.. 

n 
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.. 

,,,n , 
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.. 

...n .. 

 □ ... 

□ 
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.. 

 □ ... 
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n 
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 □ ... 

□ 
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.. 

 □  ... 

n 

How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □ 

Cover  new  areas  not  covered  elsewhere  □  □ 

Confirm  existing  ideas  □  □ 

Meet  expectations  □  □ 

Other   □  □ 


.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  WhyJ_ 


In  what  ways  could  the  report  have  been  improved?  Z_ 


8.     Other  comments  or  suggestions: 


.  Tide   .     •  / 


Oepanment 


Company 


Address 


^PC^/  .^^-r^  ^-TJ&T^   Af/^o^,^  ^  /  ^<^y'os 


f/3 )  S^^o.o 


Siaie 


Date  completed 

Uian^i/ou  for  your  time  and  cooperatioru 


M&S  633^1  12/89 


INPUT 


To  our  clients:  {  cUU.  ^  7tL  (f^  dz/^yc  ,f^rrn  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4^7^ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

J^Z\/SU^/}^i^rr/S //i^  C^tCi-/^/^  /^^'^^^  -S/j-T^^J^^^ou. 

1.  Report  title:  /iJ/u//iflifyo/i  GyatomG  and  OutGOurcing — a  ctrntm  f!"  nm^c^ont 

2.  please  indicate  your  reason  for  reading  this  report: 

Required  reading                 New  product  development      a-  Future  purchase  decision 
S^Area  of  high  interest         ^  Business/market  planning       □  Systems  planning 
QsArea  of  general  interest       □  Product  planning  □  Other  


3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent  Usefulness  (1=Low,  5=High) 

Read      Skimmed  1       2       3       4  ,5^ 

Executive  Overview  .pS^  □  □  n  □  □  .....^K 

Complete  report  □  !^  □  □  □  □ 

Part  of  report  (  %)  □  □  □  □  □  □  □ 

4.  How  useful  were:  , 

Data  presented  □  D  □  □ 

Analyses  □  D  □  □ 

Recommendations  □  D  □  □ 

5 .  How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  Hi  JSK,  □  □ 

Cover  new  areas  not  covered  elsewhere  □  D  □  J&  □ 

Confirm  existing  ideas  □  D  □  0  □ 

Meet  expectations  □  n  □  ^  □ 

Other   □  n  £3  □ 

6.  Which  topics  in  the  report  were  the  most  useful?  Why?. 

7.  In  what  ways  could  the  report  have  been  Improved?  A?/Jj/i  C    OF  ^^'^ 

8.  Other  comments  or  suggestions:   


Nam* 


Ottpartnwnt 


Company 


Addrata 


Talapnon^  '        /  Data  completed  ^7  / 

*lHan^you  for  your  tiim  and  cooperation.  MiseaMiiMg 

INPUT 


Report  Quality  Evaluation  "^^-^^"^L^.r- 

To  our  clients:  (  ClJ^cl  ^  ytt  (f^  c//^  ,-  ,^^ri  / 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4// 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

J>Z\/lU2p/hi^*r7^ ^tCc^/£  /x//=^^/'/^^  SYJ:kJ^^^°^- 
1.    Report  title:  hifaniTuTJon  Gyatcme  and  Outeourcing — A  Dtrategija.  Assasswen^ 


2.  Please  indicate  your  reason  for  reading  this  report: 
□  Required  reading  ^  New  product  development 

J^Area  of  high  interest  □  Business/market  planning 

^  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Reapl  Skimmed 

Executive  Overview  .yZf.  □ 

Complete  report  □  

Part  of  report  1.6^  %)  □  □ 

4.  How  useful  were: 

Data  presented  □ 

Analyses  □ 

Recommendations  □ 


^.x^f^uture  purchase  decision 
^  Systems  planning 
□  Other  


(1=Low,  5=High) 
3       4  5 

□  X  a 

□  □ 

□  □ 


.n 


.□ 
.□ 
.□ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □ 

Cover  new  areas  not  covered  elsewhere  □  □ 

Confirm  existing  ideas  □  □ 

Meet  expectations  □  □ 

Other   □  □ 


.□ 
.□ 
.□ 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  VJi 


••jf 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Name 


Department 


Company 


Address 


City 


Telephone 


Stale 


ZIP 


Date  completed 

nyuutk^xjoxL  jor  xjouT  time  and  cooperation. 


///Vf/ 


M&S  633/01  12^9 


INPUT 


RC'  i     by:  XEROX  TELECOPIER  7010  ;  ;  CCITT  i33^  J  2 

JflN   22    '91    12:17  PAGE . 02 

nepon  uuauty  tvaiuation 

To  our  elionta: 

Jfta^IISII  ^-lli'S!??  ''port  quality  are  maintain^.  inj»UT  would  ippredat*  your'tewiirftirt'ot 

oomptttt,  impty  tow,  ttapit,  *nd  drop  m  tho  maB.  Po«tafl«  hti  bom  pr*^  by  fNPi;T  if  maiM  ift  ihi  y.8, 
^^1.    Roporttid*  -^^^^^^"^  €^lcn^/£  /^'f=i>^*rmf^ S^j^JaS^q^ 

8.     PJ«w  indicate  youfreiwn  for  rwdlngthli  report; 

2  Jjyi^^f?"*  2       P'***^^  d9v©topmenl     □  Futurt  pu.tjhii*  sJe^lon 

prvea  of  ganorti  intaratl      □  Product  planr^^rio  □  Other    _^  ^ 


3.  Piaaaa  kidleate  irteol  report  uced  and  overall  u«efulr>«s<; 

txteni             Uaefuineae  (isLow,  S-Hlflh) 
Exaouuve  Overview.  a^lj".  g  i<  £  ^  ^ 

Part  of  report  {  %)  □  q  q  ^  p  ^  q 

4.  How  uaeful  were: 

Data  prasanted  p  ^  n  ^  q 

Analyaaa._...„.  □  .....JS^...Q  £}  □ 

R»oommtr>datior«  □  ^  q 

5.  How  \i%mU  waa  if>i  fsport  In  thaea  areaa: 

Alert  you  to  xsm  opportunitita  or  appro«;f^ea..  □  .y...iB^...a  Q  □ 

Cover  new  amaa  r»t  oovered  etaewnera  I>r„.,r3  .nun 

Oonfirm  axlatinj  Idaaa  lo2:5  .I'la  ^Z:! 

Maa(  expea«tk»na  q  ^2  

^^^^  ^  —    □  13  □  D  □ 

«.    Whicft  topJoi  tn  the  report  wai  the  moat  uaetui?  V^? 


7.    In  wtTii  waya  oouW  the  mpoR  hav^  Peen  improved?  


8.    Other  oemmama  or  augsaatlorw.- 


ana  (^-^-^  O'E^J^^^  1^^^ 

8S  /I^/HOAJ^-^.  A/V  ^ 


IRan^youfar  your  timt  tmi  co^ptmim^  ua  mo*  ii 


INPUT 


r 


--;»i'3^lj|J(*,'»— W*>'  


J 


■^\J:>  


Report  Quality  Evaluation  ^^-^^''L.r. 

To  our  clients:  (  CU^cl  fv  J(L  {/^  6//^i(r^ri^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  i^sr' 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j:>Z\/'^U2p/hi'^ OxtCc^/£  /'^^^(Ar7ai  f^jy^J^nkjyou. 

1 .  Report  title:  Inftsfiirurton  DyotcmG  and  Outcourcing — A  Gtrateaix^  Assotsment 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  ^S,  New  product  development      □  Future  purchase  decision 
^<Area  of  high  interest         ^  Business/market  planning       □  Systems  planning 

□  Area  of  general  interest     '  •^Product  planning  □  Other  


3.     Please  indicate  extent  report  used  and  overall  usefulness: 

Extent                Usefulness  (1=Low,  5=High) 
Read      Skimmed            1        2       3       4  5 
Executive  Overview  ■  □  □  •□  □  ^  □ 


Complete  report  JS  □  □  □  □ 

Part  of  report  (  %)  □  □  □  □  □  □  □ 

How  useful  were: 

Data  presented  □  □  □  .Jg:  □ 

Analyses  □  n  .]^.  □  □ 

Recommendations  □  □  □  □ 

How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □  □  □ 

Cover  new  areas  not  covered  elsewhere  □  □  □  ^  □ 

Confirm  existing  ideas  □  □  □  J8C  □ 

fwleet  expectations  □  □  □  ;H  □ 

Other   □  □  □  □  □  ' 

Which  topics  in  the  report  were  the  most  useful?  Why?  ^y^C/^[/f  (yi'i^/'^nJ 
In  what  ways  could  the  report  have  been  improved?  31 


er  comments  or  suggestions:    CM-CC^^aii^Jt  /Ij^ (ViA-a^     /Aa  <^^^C^ 


8.     Other  comments  or  suggestions: 


Name  T  T         Tide  /        (J  / 


Department  ^ 


51 


Company 


Address 


City 


^  ^VT/TZ/k-^jg^  0c{.'  Jiccpin 

jvione  ^ 


Telei^one        ^  Oal6  completed 

'Ihan^you.  for  your  time  and  cooperation.  '     '  m&s  eaami  12/39 

INPUT 


Report  Quality  Evaluation  ^"^L.r. 

To  our  clients:  (  C(^cl  /v       (f^  ^/^ ,-  ,^^n  > 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

_Z>t\/^U^/y)t^^ /A/  C^tc<^/£  //J/=^A^(Ar7^  S^J:/^JJl^n.kSfovL 
1.     Report  title:  IfifafiirurJon  Gyotcme  and  Outeourcing — A  Gtratewc  AssBsswent 


3. 


7. 


Please  indicate  your  reason  for  reading  this  report: 
^  Required  reading  ^  New  product  development 

□  Area  of  high  interest  ^  Business/market  planning 
^'Area  of  general  interest  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  .jIB'  

Complete  report  □  

Part  of  report  (  %)  □  □  


Future  purchase  decision 
0  Systems  planning 
□  Other  


Usefulness 
1  2 

 □  ... 

 □  .., 

 □  .., 


(1=Low,  5=Hlgh) 

3       4,  5 

 Sf  □ 

 2^  □ 

 □  □ 


How  useful  were: 

Data  presented  □  □  □  □ 

Analyses  □  H  □  }^  □ 

Recommendations  □  □  □  M  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □  □  

Cover  new  areas  not  covered  elsewhere  □  □  □  

Confinn  existing  ideas  □  n  □  3  •• 

Meet  expectations  □  □  □  J&.. 

Other   □  g  □  □  .. 


.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why?_ 


In  whcR  ways 


8.     Other  comments  or  suggestions: 


the  report  have  been  improved?  _ 

7^ 


Name 


H^yZ^^.  Z^A//<  -'-/^U^<U^d^  '~77iAa'C^^^^u^^<-^ 

rifle  ~y 


Oepanmem  ^ 
Company  77 


Address 


City  7  State  /ZIP 

/j/z.)  ^-rffO  '  O03  3  //7  ^^f/  

Telephone    ([  ~7  Dale  cofnolrfted  /     /  / 

iRanl^you  for  your  time  and  cooperation.     /  m&s  633«)ii2/89 

INPUT 


To  our  clients:  ^ cUd  ^  7(L  i/^  m}i  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained.  INPUT  would  appreciate  your  assessment  of 
this  report.  Please  tal<e  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

^£(/2Z^/^^/77^/V  OXtCc^/£  /^^^<MAr7^  S^J-/zJ^^^°^' 
1.     Report  title:=/iJ/jMJ/]ufyuft  QyatcmG  and  Outcourcina   A  DtrateaijS-Assassinent 


2. 


3. 


4. 


Please  indicate  your  reason  for  reading  this  report: 
□  Required  reading  ^  New  product  development 

^  Area  of  high  interest  JZl  Business/market  planning 
^  Area  of  general  interest     J2  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  , 

Complete  report  ?5  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness  (1=Low,  5=Hlgh) 
1        2       3       4  5 

 n  □  js.  □ 

 □  □  .fe  □ 

 □  □  □  □ 


How  useful  were: 

Data  presented  □  D  □ 

Analyses  □  n  □ 

Recommendations  □  D  □ 

How  useful  was  the  report  in  these  areas:  _ 

Alert  you  to  new  opportunities  or  approaches  □  D  ~ 

Cover  new  areas  not  covered  elsewhere  □  O 

Confirm  existing  ideas  □  D 

Meet  expectations  □  n 

Other   □  n 


 □ 

..-at  □ 

..s  □ 


.□ 
.□ 
.□ 


.n . 


Which  topics  in  t.ha  report  were  the  most  useful?  Why?  Ot^  l/tAj/:>o^S- 


7.     In  what 


le  repofthave  been  improvec 


1 


8.     Other  comments  or  suggestions: 


Main* 


D«panment 


lWiw  /   "  /  ^ 


Company 


AddrMS 


C^o3  )         ?fj?  //z  7  /  f  /  

TSSpSonS      ^  Oat*  cn^i^tad       /     /  / 

'Ihanl^you  for  your  time  and  cooperation.  '  .  m4s  eawi  ims 

INPUT 


■at 


To  our  clients:  (  CL'i-U.  ^      ^  ^jy/g; ,-  /^/r?j . 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j:>Z\/lU2^/}ni.rr/S ^tCi-Zr/^  /^^^/^^  S^jA^^^^o^ 

1.  Report  title:  /ii/jM/fljf/off  Gyatome  and  Outcourcing — A  Gtrate^aiff  Asasisaent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 
Area  of  high  interest  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  7S^  □  

Complete  report  □  

Part  of  report  {  %)  □  □  


3. 


Future  purchase  decision 
Systems  planning 
□  Other  


Usefulness 
1  2 

 n ... 

 □ ... 

 □ ... 


(1=Low,  5=HIgh) 
3       4  5 

 □  .'H' 

,.r^  □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  D  □  □ 

Analyses  □  D  □  □ 

Recommendations  □  HI  9^  H  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  HI 

Cover  new  areas  not  covered  elsewhere  □  HI 

Confirm  existing  ideas  □  SD 

Meet  expectations  □  Hi 

Other   □  HI 

Which  topics  in  the  report  ware  the  most  useful?  Why?_ 


,.□ .... 

,.□ .... 
,.□ .... 
,.□ .... 


.□ 


In  what  ways  could  the  report  have  been  Improved? 

^1  /-i^  <^f~ 


8.     Other  comments  or  suggestions: 


Nam* 


0«panm«nt 


AddrM* 


S^f  *  ^  SiaS  Zip 


Talapnona  Data  complated 

^iRanl^you.  for  your  tints  and  cooperation,  MisssMnass 

INPUT 


To  our  clients:  (  cL^cl  ^  JtL  //^  ^/f; .-  ,^/r7j  * 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  ic  j, 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

^£(/2Z^/j7^/77^/V  CytCi^/S  /^^^Af7^  SYJ:kJ^^'^^o\i 
1.     Report  title:  /ij/u)///rtif/off  Gyatcmc  and  Outeourcing — A  Gtrate^'ic  Assaisnient 


Please  indicate  your  reason  for  (eading  this  report: 

□  Required  reading  — *tJew  product  development 
SS  Area  of  high  interest  Business/market  planning 

□  Area  of  general  interest    '      Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 

Skimmed 


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Executive  Overview  

Complete  report  fj^ 

Part  of  report  (  %)  □ 


.□ 
.□ 


Usefulness  (1=Low,  5=High) 
1        2  J.  3        4  5 

-D  ¥  °  °  D 

 □  □  □  .....^      -7  7 

 □  □  □  □ 


n 
n 
n 


How  useful  were: 

Data  presented  □ 

Analyses  □ 

Recommendations*  ^  □ 

How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  n 

Cover  new  areas  not  covered  elsewhere  □  HI 

Confirm  existing  ideas  □  HI 

Meet  expectations  □  n 

Other   □  n 


.□ 
.□ 
.□ 


.□ 
.□ 
.□ 


.n 

..□ 
..□ 
..□ 
..□ 


.□ 


 □ 

 □ 

::$ 

 □ 


Which  topics  in  the  report  were  the  most  useful?  Whv?  /  /^/^^      /^p^>Jf       <yS^/t^  />d<>/<J  /<c 


^^/li^iiiiat^ways'routa  ^  impr 


^^^^^"^^^^li^iiiiat^wavs^ut^^  ^/<5  ^se^csT^^  Q  ^eU-'A^A^  ^ ^ 


other  comments  or  suggestions: 


Oapanrrwnt 


Company 


AddrMS 
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sSf  zip  7 


Oata  compteiad 

n^ianl^you  for  your  time  ancC  cooperation. 


M&S  633/01  12/89 


INPUT 


y 

X 


Report  Quality  Evaluation 

/ould  appreciate  your  assessment  of  i^// 


To  our  clients:  (  CL^cl  fv  Jfi  {/^  ^/^j  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained.  INPUT  would  appreciate  your  assessment  of  ^/jy 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

J>^\/lUf>/}oi,^ OXtC<^/£  /^^ye^Ar7^  f^j:/^J^nf^ovi. 

1 .     Report  title:  hifonirutlon  Gyotcma  and  Outoourcing — lA  Gtrateaic  AssBiswent 


Please  indicate  your  reason  for  reading  this  report: 
□  Required  reading  □  New  product  development 

>^  Area  of  high  interest  ^0^usiness/market  planning 
^  Area  of  general  interest      jZl  Product  planning 


Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimrped 

Executive  Overview  □  .JS  

Complete  report  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 □  .. 

 □  .. 

 □  .. 


(1=Low,  5=High) 
3,      4  5 

..-^  □  □ 

 m  □ 

 □  □ 


How  useful  were: 

Data  presented  □ 

Analyses  □ 

Recommendations  □ 


.□ 
.□ 
.□ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □ 

Cover  new  areas  not  covered  elsewhere  □  HI 

Confirm  existing  ideas  □  □ 

Meet  expectations  □  □ 


other 


.□ 


.□ 


.□  , 
.□  , 

.□ , 
.□ 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why? 
In  what  ways  could  the  report  have  been  improved?  


8.     Other  comments  or  suggestions: 


Nam* 


( sm/c)  /  /  y 


Department 


Company 


Address 


^/^)3  2y-  7o~7o 


Telephone  Date  completed 

IhanHiyou  for  your  time  and  cooperatioju  m&s  eaarai  izms 

INPUT 


RCU     by: XEROX  TELECOPIER  7Q10  ; 

01/29/91  19:39 


;  CCITT  S3^ 

COOPERS  &  LYBRPND  M.  C.  S  milONPiL 


001 


Coopers 
&Lybrand 


F  A 


National 
M  C  S 

9TH  FLOOR 


To: 


Address: 


Fax#: 
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Date: 


# of  Pages: 
(Inc.  this  one) 


MESSAGE: 


/i^j  ^hu^   .v^^  '^/-'^ 


-ik'^  iy^^  ///^^^-'^v 


Charge  #:    _  —  —  ■ 

,f  copy  is  incompi^te  or  iilegiWe,  pfeas^  contact  operator 
at  212  536  3434  or: 


RCU     BY : XEROX 


ELECOPIER  7010 
01/29/91 


19:40 


;  CCITT  63-7 

COOPERS  Z:  LYBRflND  M.  C.  S  NATIONAL 


002 


Toouretonis 


1. 


8. 


3. 


4. 


8. 


7. 


Ripaittwa: 


g  Aria  of  gtrttrai  inttntt 
P^..tlndte.Jttxt*nt  report  us*d  and  oyt«8u*t^^^     Uitfulntil  UHlflh) 

Rlid     SKlmmrt         A     n     n     jj  tr 

Executivi  ov*ivi*w  %  -g  g  r.^jzr'Za 

C6fnp<ttt  ftpcrt  g.-  -r n     jn  „....0  ......J2^....«a 

Ptrtef  rtportL-S^^)  "  ^    

How  uMful  wtro;  □  £3  ^  ,n  ^ 

Data  pfiwrntd  ■  ;g      ^  □  ^....n 

RfCOfnmfndations  '  ""^ 

How  u«etulw«th«  report  Vith*»»fiw:  n     n     n...,^  ^ 

-  Al«rt  you  to  n«w  opportunltlll  or  tpproachat.......  □  ^  /  5  □ 

Covar  naw  araaa  not  oovtftd  alifwhart  □  g  g ^ 

Confirm  MlftlnQ  idtu   •  'g ^ □ n 

Mt(H^txp»ctttioni.  >  :  □ 
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,n  ^  ways  oouid  ma  rapon  n.v  baan  Jh^^^^j^^kd^.^^ 
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Order:  110776 
Customer:RA04- 
UEIS-RP 

56A 
2 

BEG:1 1/01/1990  END:12/31/1991 
AT&T;  M;g.  Marie  Lawton  Administrative  Assistant  ;  30  Knightsbridge  Road,  Piscataway,  NJ  08854, 

PO: 

(201) 

457-2775 

Order:  110650 
Xustonier:RA09- 
UEIS-RP  •> 

19 
1 

BEG:08/31/1990          END: 08/31/1990 
AMERITECH  INFORMATION  SYSTEMS;  Mr.  Murray  B.  Davis  Product  Manager  ;  29777  Telegraph  Rd.,  Suite  4020,  Southfield,  MI  48034, 

PO:8801027 
(313) 

262-6774 

Order:  110691 
Customer :RA09- 
UEIS-RP 

20 
1 

BEG: 09/28/ 1990          END: 09/28/ 1990 
AMERITECH  APPLIED  TECHNOLOGIES;  Ms.  Delois  Fain  Manager  ;  30  S.  Uacker  Drive,  37th  Floor,  Chicago,  IL  60606, 

PO: 

312 

609-6352 

Order:  110069 
Customer:RA10- 
UEIS-RP 

13 
1 

BEG:01/01/1990          END: 12/31/1990 
ANDERSEN  CONSULTING;  Mr.  Jim  Fischer  Managing  Partner  ;  69  U.  Washington,  Chicago,  IL  60602, 

PO: 

(312) 

507-8339 

Order:  110070 
"Customer  :RA10- 
UEIS-RP  i" 

2 

1 

BEG:01/01/1990  END:12/31/1990 
ANDERSEN  CONSULTING;  Ms.  Jean  Davis  Mgr.  Consulting  Info.  Services  ;  100  South  Uacker  Drive,  17th  Floor,  Chicago,  IL  60606, 

PO: 

(312) 

580-0033 

Order:  110072 
Customer :RA10- 
UEIS-RP 

4 

1 

BEG:01/01/1990          END: 12/31/1990 
ANDERSEN  CONSULTING;  Ms.  Marilyn  Stone  Mgr.  S/U  Integration  ;  100  S.  Wacker  Drive,  7th  Floor,  Chicago,  IL  60606, 

PO: 

(312) 

507-4090 

Order:  110668 


BEG: 09/ 13/ 1990  END:09/13/1990 


P0:L18886 

206-237-1563 


N  -Gustomer:RB03-8       BOEING  CENTRAL  LIBRARY;  Library  M/S  74-60  ;  Bldg  4-63  Dr  27,  Logan  N  &  N  6th  St.,  Rentpn,  WA  98055,  d 

 1  ^4..$C>M.Z..3^.^iX^r.....M^AL.J?^^   C^-A-^..^-^.^-^^.. 

Order:  3994  BEG:01/01/1990  END: 12/31/1990  PO: 

Custo(ner:RB29-1       BELLSOUTH  CORPORATION;  Mr.  John  Lilly  Corporate  Resource  Center  ;  1155  Peachtree  Street,  Room  12B01,  Atlanta,  GA  30367,  (404)  249-3260 

UEIS-RP  2 


PO: 


er:  110663  BEG:09/11/1990  END :09/1 1/1990 

ustomer:RC26-2  COOPERS  &  LYBRAND;  Ms.  Patricia  Foy  National  Director,  MCS  ;  1251  Avenue  of  the  Americas,  New  York,  NX  10020,  (212), 536-3165 

Order:  110694                                                                                                                                     BEG: 09/28/ 1990          END: 09/28/ 1990  PO: 

Customer :RC43- 2  COCA-COLA  ENTERPRISES;  Mr.  P.  Michael  Taschler  Vice  Pres.  of  Info.  Systems  ;  One  Coca-Cola  Plaza,  N.U.,  Room  1106,  Atlanta,  GA  303  404-676-8767 
IS-RP  1 


Order:  110703  BEG: 09/28/ 1990  END: 09/28/ 1990  PO:53031 

Customer:RC45-1       COMSHARE  LTD.;  Accounts  Payable  ;  32-34  Great  Peter  St.,  London,  SU1  2D13,  England  071  222  5665 

UEIS-RP  1 


Order:  110646  BEG:08/30/1990         END: 08/30/ 1990  PO: 

stomer:RC96-1       COMSHARE,  INC.;  Mr.  Craig  Barrow  Vice  President-Product  Mkt'g.  ;  3001  South  State  St.,  Ann  Arbor,  MI  48108, 
IS-RP  •  1 


Order:  2770  ^  Pl^^i 

Customer:RD01-2       DIGITAL  EQUIPMENT  CORPORATION;  Li^ry  Market  Research  Center  ;  Continental  Boulevard,  (MIC01-1/K07),  Merrimack,  NH  03054,  -  (603)  88A-0Z12  ^ 

"Eis-RP  S...A>...C..^!!fL.f^.^f^.7:  


BEG:01/01/1990 


END:12/31/1991 


;o; '"p'^-'-m^H/^ 

-  (603)  884-0212  Y, 


Order:  2715  Main  Contact  BEG:01/01/1990  END :  12/31/1991  PO: 

ustomer:RD01-22     DIGITAL  EQUIPMENT  CORPORATION;  Mr.  George  Starr  Jr.  Mgr,  Consultant  Relations  ;  40  Old  Bolton  Road,  OG01-2/WII,  Stow,  MA  01775,         (508)  496-9506 


UEIS-RP 
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Order:  110073  BEG:01/01/1990  END:12/31/1991  PO: 

Customer:RD01-29  DIGITAL  EQUIPMENT  CORPORATION;  Mr.  Vince  Santarlasci  ;  150  Coulter  Drive,  CF02-2/I2,  Concord,  MA  01742-2190,  (508)264-1544 
UEIS-RP  1 

Order:  3219  MAPS  select  3  rpts  /  40  hrs  hotline  BEG:08/01/1990  END:07/31/1991  PO: 

Customer :RD  16-1  OELOITTE-IOUCHE;  Mr.  Joseph-J.  Masi  Senior  Partner  ;  13955  West  31st  Street,  Golden,  CO  801401,  /,  ,    '  +^        (303  )  837-3126 

UEIS-RP  1  Ht^VS  IZitlvOt)  —  ^_av^T  l^-'UHt"^  (2.tO«U.C -V^-i^  \\\^ —      i'^^^*'^*^^  ^^^^r«*^w/K  Di>i^^'^A? 

Order:  110688  BEG:09/21/1990  END: 09/21 /I 990  PO: 

Customer :RD69-1  DOMINION  BANKSHARES;  Mr.  UM.  M.  Nance  Jr.  Corp.  Exec.  Vice  President  ;  P.O.  Box  13327,  Roanoke,  VA  24040, 
UEIS-RP  1 

Order:  110711  BEG: 10/01/1990         END:  10/01/1990  PO: 

Customer:RE08-2  EXECUCOM  SYSTEMS  CORP.;  Mr.  Steven  D.  Stewart  Manager  MArketing  Services  ;  108  Wild  Basin  Road,  Austin,  TX  78746,  512-327-7070 
^^jj^EIS-RP    f  1 

Order:  110721  BEG: 10/16/1990  END: 10/16/1990  PO: 

Customer:RE95-1  EASEL  CORPORATION;  Mr.  Dana  Bauer  Product  Manager  ;  600  West  Cunmings  Road,  Uoburn,  MA  01801,  (617)938-8440 
^^j<S<^EIS-RP  1 

Order:  110055  BEG:01/01/1990  END: 12/31/1990  PO: 

Customer:RF18-1  FEDERAL  HOME  LOAN  BANK;  MjV:jGflj:y  Biirknar  Sr.  Vice  President  &  CIO  ;  500  E.  John  Carpenter  Freeway,  P.O.  Box  619026,  Dallas/Ft.  Uor  (214)  541-8604 
^E^SRP  2 

Order:  110678  BEG:09/14/1990  END:09/14/1990  PO: 

Customer:RH05-1  HEALTH  SYSTEMS  GROUP;  Ms.  Vicki  Surlett  Senior  Specialist  ;  10101  Claude  Freeman,  Charlotte,  NC  28262,  704-549-7545 
^^UEIS-RP      *  1 


Order:  110685  BEG:09/21/1990  END: 09/21/1990  PO: 

istomer:RH06-1  HOLISTIC  SYSTEMS  INC.;  Mr.  Ian  Bentley  President  ;  9033  E.  Easter  PI.,  Suite  210,  Englewood,  CO  80182,    'f'O  —  ^ 

Order:  110920  BEG: 12/28/1990  END:12/28/1990  PO: 

^ustomer:RH22-6  HARRIS  TRUST  &  SAVINGSBANK;  Mr.  Ronald  A.  Stein  Vice  President  ;  P.O.  Box  755,  Floor  200/19  Time  Sharing  Div.,  Chicago,  IL  60690,    (312)  461-3819 
^UEIS-RP            1         H^Ct(U<^  ZO-  j^/^^  f-  /^<iy^    //^  -  (3fi^C   ^/^i  2"  c^yCp^ 

Order:  4086  BEG:01/01/1990  END:12/31/1990  PO: 

^Gustomer:RI01-11  IBM  CANADA  LABORATORY;  Mr.  Paul  Cule  TPC  Strategy  ;  895  Don  Mills  Road,  Mail  Stop  31    Dept.  139,  North  York,  M3C  1U3,    Ontario,  Ca    (416)  448-2631 

^UEIS-RP  1  P.^.^^.l..f.^..t^^'^^ ^-^  "T^fr*^'  Kt^'^  ^' /./.7/..f/. 

Order:  4027  BEG:01/01/1991  END: 12/31/1991  PO: 

,i^usto(ner:RI01-12B  IBM  CORPORATION;  Mr.  Clive  Mellor  Manager,  Market  Forecasting  ;  Old  Orchard  Road,  Armonk,  NY  10504,  (914)  765-6042 

UEIS-RP         »  1 

Order:  4066  BEG:01/01/1990  END:12/31/1990  PO: 

^ustomer:RI01-15  IBM  CORPORATION;,  Ms.  Use  Ruckert  U.S.M.  &  S.     MI  Info.  Svcs.  ;  1133  Westchester  Avenue,  Mail  Drop  147    1C-1301,  White  Plains,  NY    (914)  642-6508 

^^is-Rp  1  ^^\^S...(l^^M^^X...':^...J?^r:^^   

Order:  4058  BEG:01/01/1991  END:12/31/1991  PO:SVC.  AGREEMT 

Customer:RI01-37  IBM  CORPORATION;  Ms.  Chris  Backle  Library  ;  400  Parson's  Pond  Road,  Mail  Drop  #028,  Franklin  Lakes,  NJ  07417,  (201)  848-3950 

UEIS-RP  2 

Order:  110693  BEG: 09/28/ 1990  END : 09/28/ 1990  PO:3416032 

Customer:RI01-84N  IBM  CORPORATION;  Vendor  Accounting  ;  P.O.  Box  4003,  Southbury,  CT  06488, 
UEIS-CP  1 
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Order:  110676                                                                                                                                     BEG:09/14/1990          END:09/14/1990  PO:  c  c> 

Customer :RI 77-1       INFORMATION  RESOURCES;  Mr.  Gary  O'connell  Director  Financial  Application  ;  200  Fifth  Avenue,  Ualtham,  MA  02154,  617-890-11M 

7UEIS-RP             1  '  ii^o 

Order:  110652      tij                                                                                                                            BEG:  09/06/ 1990          END:  09/06/1890,  ^.d^f^ih  z^^-*^  ^  ^ 

Customer :RL01-l///'bEVI  STRAUSS  &  CO.;  Mr.  Jim  Wilson  Manager,  LeviLink  :  1155  Battery  Street,  San  Francisco,  CA  94111,         fi^O^/  /t^i^    7C^   (AIS)  5Vi-76ftfi^'''^>*f i 

"uEis-RP     J^fu^  /y./!ff.C.^.£.^^^{.z7./^.^..^.^..^.^^^..^^ 

Order:  2787                                                                                                                                 BEG:01/01/1990         END: 12/31/1991  PO: 

Customer:RL04-1       LITTON  COMPUTER  SERVICES;  Mr.  Ray  Wolfe  VP,  Business  Development  ;  4747  Hellyer  Ave.,  P.O.  Box  210059,  San  Jose,  CA  95151-0059,  (408)  363-2400 

UEIS-RP  1 


Order:  4078  Ship  to  must  be  clarified  by  Wayson  BEG:01/01/1990         END: 12/31/1991  PO:0000005480 

Customer :RL04- 10     LITTON  COMPUTER  SERVICES;  Accounts  Payable  Atten:  D.  Uorklum  ;  P.O.  Box  4040,  Woodland  Hills,  CA  91367-4040, 
UEIS-RP  1 


Order:  110764  BEG: 10/25/1990         END: 10/25/1990  PO: 

Customer:RN13-20     NYNEX  CORPORATION;  Ms.  Teresa  Wilkins  Staff  Manager  ;  1111  Westchester  Avenue,  White  Plains,  NY  10604-3509,  (914)  644-6264 

UEIS-RP  1 


Order:  110784  BEG: 11/06/1990  END: 11/06/1990  PO: 

Customer:RN24-60     NCR  CORPORATION;  Mr.  Bob  Shinkle  Manager  ;  1700  S.  Patterson  Boulevard,  WHQ-3,  Dayton,  OH  45479,  (513)  445-2411 

UEIS-RP  '  1 


Order:  110921  BEG: 12/28/1990  END: 12/28/1990  PO: 

Customer:R075-1  OHIO  EDISON  COMPANY;  Ms.  Susan  D.  Myer  Coordinator  DP  Education  ;  76  S.  Main  Street,  Akron,  OH  44308,  (216)  384-5345 

UEIS-RP  1  ^J.^/ 

Order:  110592  No  Charge  per  Taylor  BEG:01/01/1990         END:08/03/1990  PO: 

Customer :RP23-1  POSPP;  Ms.  Ellen  Snoyer  ;  3230  Commander  Drive,  Carrollton,  TX  75006,  (214)  250-3644 

UEIS-RP  1 


Order:  110675  BEG: 09/ 14/ 1990  END:09/14/1990  PO: 

Customer:RR09-1       RANK  XEROX  NETHERLAND  BV;  Ms.  A.  Soeqe  Director  Customer  Service  ;  Gondel  1,  Amstelveen,  1126  MY,  The  Netherlands  31  20  656  3333 

UEIS-RP  1 


Order:  110791 
Customer:RS83-1 
UEIS-RP  1 

BEG: 11/09/1990 

SEMA  GROUP;  Mr.  M.  Mcintosh  ;  22  Long  Acre,  London,  WC2E  9LY,  England 

END: 11/09/1990 

PO:7557K  72319 

Order:  110912 
Customer:RS92-1 
UEIS-RP  ■■  1 

C  fCC  '%Tfl  '  l^pk(ti'S                                             BEG:  12/21/1990 
SAS  INSTITUTE,   INC.;  Mr.  B^»rrett_J«yner  Dirprtnr,  Markptinq  ;  <5AS  rampiis  Drivp,   T.ary,   lir  P7S13, 

END:12/21/1990 

PO: 

(919)  677-8000 

Order:  110045 
Customer:RU08-3 
UEIS-RP    *»  2 

BEG:01/01/1990 

UNIVERSITY  OF  CALIFORNIA;  Mr.  Richard  West  AVP,  Information  Systems  ;  300  Lakeside  Drive,  8th  Floor, 

END: 12/31/1990 
Oakland,  CA  94612-3550, 

PO: 

(415)  987-0405 

Order:  110116 
Customer: ZINTERCOA 
UEIS-RP  1 

BEG: 

Z.. CALIFORNIA  INTERNAL;  Mr.  Denny  Wayson  ;  X,  X, 

END: 

PO: 

Order:  110117  BEG:  END:  PO: 

Customer :ZINTERCOB  Z. .CALI FORNIA  INTERNAL;  Sales/Mkt  Library  ;  X,  X, 
UEIS-RP  1 
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Order:  110119  BEG: 
Customer:ZINTERCOF  Z. .CALIFORNIA  LIBRARY;  Library  ;  X,  X, 
UEIS-RP  2 

END: 

PO: 

Order:  110120  BEG: 
Customer :ZINTERCOG  Z.. INPUT  FRANCE;  Field  Salesperson  ;  X,  X, 
UEIS-RP  1 

END: 

PO: 

Order:  110124  BEG: 
Custoiner:ZINTERCOH  Z.. INPUT  NEW  JERSEY-TEANECK;  Field  Salesperson  ;  X,  X, 
UEIS-RP  1 

END: 

PO: 

Order:  110125  BEG: 
Customer :ZINTERCOI  Z.. INPUT  NEW  JERSEY  -  STOCK;  Library  ;  X,  X, 
UEIS-RP  2 

END: 

PO: 

Order:  110123  BEG: 
Customer :ZINTERCOJ  Z.. LONDON;  Library/Stock  ;  X,  X, 
UEIS-RP  4 

END: 

PO: 

Order:  110126  BEG: 
Customer:ZINTERCOK  Z. .WASHINGTON;  Barbara  &  Sales  Library  &  Sales  ;  X,  X, 
UEIS-RP  2 

END: 

PO: 

Order:  110135  BEG: 
Customer:ZINTERCOL  ..REGISTER  OF  COPYRIGHTS;  Dep  &  Acq  Div-LM438C  ;  Library  of  Congress,  Washington,  DC  20559, 
UEIS-RP  2 

END: 

PO: 

(202)  707-7125 

Order:  110127  BEG: 
Customer:ZINTERCOO  ..INPUT  KK;  Mr.  Tetsuo  Imai  ;  Saida  Bldg  4-6,  Kanda  Sakuma-cho,  Chiyoda-ku,  Tokyo,  101,  Japan 
UEIS-RP  2 

END: 

PO: 

Order:  110610  BEG: 
Customer:ZINTERCOV  Z..DATA  MANAGEMENT  INT'L.;  Mr.  K.S.  Hin  Managing  Director  ;  x,  x,  Korea 
UEIS-RP  2 

END: 

PO: 

Order:  110550  BEG: 
Customer :ZINTERCOW  Z.. INPUT  GERMANY;  Mr.  Frank  Solbach  ;  x,  x, 
UEIS-RP  1 

END: 

PO: 

Order:  110611  BEG:  END:  PO: 

Customer :ZINTERCOY  Z. .CALI FORNIA  INTERNAL;  Mr.  Doug  Tayler  ;  x,  x, 
UEIS-RP  1 


 ^   I 

(1  MU  f)yi      ^/^  2_ 


'^S2t O'^  ^a^ci  owti/  ^prft- l^rT  f^^^>^' 


I 


nt^fjui  I  vj<uciiuy  [::vciiuciiiuii 


4. 


To  our  clients:  ^ cUU.  ^  JiL  //^  .^^rn  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained.  INPUT  would  appreciate  your  assessment  of  c^  jt' 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

_/>t\/SLap/y)t^r/^ C^tCi-Zr/s  /^^^Ary^vi  S^j^t^^n^ou. 

1.  Report  title:  /i>/jf//fl/f/ofl  Gyatomo  and  Outeourcing — A  Dtrateaijx  AsMisaent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/mar1<et  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness  (1=Low,  5=High) 
1        2        3        4  5 

 n  □  □  □ 

 □  □  □  □ 

 □  □  □  □ 


How  useful  were: 

Data  presented  □  JIl  □ 

Analyses  □  n  □ 

Recommendations  □  n  □ 

How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  HI 

Cover  new  areas  not  covered  elsewhere  □  D 

Confirm  existing  ideas  □  SJ 

Meet  expectations  □  JO 


.n 
.n 
.n 


n 
.□ 
.□ 


Other 


Which  topics  in  the  report  were  the  .Tiost  useful?  Why? 


In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Nam* 


TidT 


Oapanmsm 


Company 


AddTMS 


T^lfpnona 


/       7        Slata  zip 


Dat*  compl«(a4 

^iHanJ^you  for  yoxtr  time  and  cooperation. 


M&S  633A)1  12^9 

INPUT 


To  our  clients:  {  Ch-cl      JtL  (/^  . 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4/ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

_^2,\/lU!p/hi^*77^ OXLCi'-A/£    /'y^^^/^^  S^j^zJ^^'^^^^' 

1.  Report  title:  /iJ/j///fljf/ofl  Gyatcmc  and  Outcourcing — lA  Otrate^ijs  AsGaiSiaent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness  (1=Low,  5=Hlgh) 
1       2       3       4  5 

 n  □  □  □ 

 □  □  □  □ 

 □  □  □  □ 


How  useful  were: 

Data  presented  □  n  □ 

Analyses  □  n  □ 

Recommendations  □  D  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  H 

Cover  new  areas  not  covered  elsewhere  □  D 

Confirm  existing  ideas  □  H 

Meet  expectations  □  H 

Other   □  n 


.□ 
.□ 
.□ 
.□ 
.□ 


.n 
.n 
.n 

..□ 
..□ 
..□ 
..□ 
..□ 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 
.□ 


6.     Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


NaniS  *  Ti5« 


btpanniim 


AddrMS 


Oty  Staia  HP 

T*l«p(\pn«  /  '  Data  campteied 

n^fumH^you  for  your  time  ancC  cooperation.  uisssM\  izmg 

INPUT 


To  our  clients:  ^ ^/L€^      Jtt  ^  . 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4-/ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

^t\/SU2p/hl^^ ^LC<;^/£  /^^^/>r7^^  S^j^zJ^'^^o^ 
1.     Report  title:  /ii/a>/fftif/off  Systems  and  OutGOurcing — A  Dtrateaij:  Assa&swent 


4. 


Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 n ... 

 □ ... 

 □ ... 


(1=Low,  5=Hlgh) 
3       4  5 

 n  □ 

 □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  JD  □ 

Analyses  □  D  □ 

Recommendations  □  D  □ 


.n 
.n 
.n 


.□ 
.□ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  D 

Cover  new  areas  not  covered  elsewhere  □  n 

Confirm  existing  ideas  □  H 

Meet  expectations  □  SD 

Other   □  D 


.n 
..□ 
..□ 
..□ 
.n 


.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Ospanmant 


Company 


AddTMS 


aty ,  \  Slaia  2p" 


7 c^^^)  ^^tpi^^^ 


^^^^  '^you  for  your  time  and  cooperation.  Mis  633^  1 1  aaa 

INPUT 


V- 


■XX 


Report  Quality  Evaluation  ^^^"^"^L.rr 

To  our  Clients:  {  Ch^d  /v  J€t //^  ^/^r  ^^^i . 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4/ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j::>ti/^SUip/hi-*r7^ ^tc<y-/r/£  /^^^cAr?^  ^j-/^^^^nkSfovi~ 

1.  Report  title:  /n/aMiruf/off  Gyatcme  and  Outcourcing — A  Gtrntectic  AssB&sinent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 □  ... 

 □  ... 

 □  ... 


(1=Low,  5=High) 
3        4  5 

 □   □ 

 □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  n  □  □ 

Analyses  □  n  □  □ 

Recommendations  □  n  □  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □  □ 


Cover  new  areas  not  covered  elsewhere  □  n 

Confirm  existing  ideas  □  □ 

Meet  expectations  □  □ 

Other   □  □ 


.□ 
.□ 


.□ 

,.□ 


.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Name  Tide  ' 


Department 


Company 


Address  / 


City  State  ZIP 

'j^o'^^)        3'  76JO0 


Bpha^e~ 


Telephajne  7  Daw  completed 

^iHan^you  for  your  time  and  cooperation.  m&s  eaarai  12/39 

INPUT 


Report  Quality  Evaluation 


^  /    ,  ^^p^crp  ^'-^^ 

To  our  clients:  (  CUU.  ^       //^  ^/e^j  (^/Tn 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  l^sr' 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

_Z>E\/lU2p/hi^^ OxtC6-:^/£  //^^4^/^r7^  S^j:/^J^nkffo\i. 

1.  Report  title:  /II fafi/ftif/off  GyatcmG  and  Outcourcing — A  Gtratewc  Assssswent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 □  ... 

 □  ... 

 □  ... 


(1=Low,  5=High) 
3        4  5 

 □  □ 

 □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  D  □  □ 

Analyses  □  □  □  □ 

Recommendations  □  □  □  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □ 


Cover  new  areas  not  covered  elsewhere  □ 

Confirm  existing  ideas  □ 

Meet  expectations  □ 

Other   □ 


.□ 
.□ 
.□ 


.□ 
.□ 
.□ 


.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Name  Tide 


Depanmem 


Company 


Address 


City  State  ZIP 


BphdQe 


Teiephdpe  Da**  completed 

Ihanl^you.  for  your  time  and  cooperation.  Mis  633/01 12/89 

INPUT 


To  our  clients:  cUcl  h>  HL  //^  V/f;T  /^/r?j  *h 

To  ensure  that  the  highest  standards  ot  report  quality  are  maintained.  INPUT  would  appreciate  your  assessment  of  4^?^ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  been  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

^t\/£U!p/hur/^ ^LCi-/7/£  /^^^Ar7ivi  S^j;/c:^n^ou, 
Report  title:  Infetiifutlon  Gyotcmc  and  Outcourcing — A  Dtraiea'ic  Assassaent 


1. 


4. 


Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness  (1=Low,  5=Hlgh} 
1        2       3       4  5 

 n  □  n  □ 

 □  □  □  □ 

 □  □  □  □ 


How  useful  were: 

Data  presented  □  HI  □ 

Analyses  □  JD  □ 

Recommendations  □  n  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  HI 

Cover  new  areas  not  covered  elsewhere  □  HI 

Confirm  existing  ideas  □  n 

Meet  expectations  □  Hi 

Other   □  n 


.□ 
.□ 
.□ 
.□ 
.□ 


.HI 

.n 

.D 

.n 
.n 
..□ 
.n 
.n 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 
.□ 


6.     Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7,     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Nam*  Till* 


Ooparvnant 


/7^2-^/5  'Y^^sr  _-5>t/x>y5  ^^/< 

Company  / 


Addr*sa 


V*i*pnon* " 


Siaia  ZIP 


T'*l*pnon*  "  Dal*  compl*ied 

^iRanliiyou  for  your  time  ant£  cooperation.  mis  bxm  i  i  2/s9 

INPUT 


To  our  clients:  (  cUU.  /v  7iL  ^  > 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of  4/ 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beerii  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

_^£(/2Z^/^i,/77^//l/  ^tCi^/£   /^^^Ar?^  S^JTkJf^^^O^ 

1 .  Report  title :  hifatiirutlon  Gyatomc  and  OutGOurcing — A  Otraietsij:  Assa&swent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  JO  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


5. 


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 n ... 

 □ ... 

 □ ... 


(1=Low.  5=Hlgh) 
3       4  5 

 □  □ 

 □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  D  □ 

Analyses  □  n  □ 

Recommendations  □  D  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  n 

Cover  new  areas  not  covered  elsewhere  □  JO 

Confirm  existing  ideas  □  n 

Meet  expectations  □  n 

Other   □  n 


.□ 
.□ 
.□ 


.n 
.n 
.n 

..□ 

.n 
..□ 
.n 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 
.□ 


6.     Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Nam* 


Oapartment 


Company 


AddrMS 


6ty  /  Slaia  ZIP" 


Talapnon*     ^  Data  compleced 

iRanJ^you  for  your  time  and  cooperation.  m4S63»oii2/89 

INPUT 


To  our  clients:  (  CL^U.  h>  7(L  ^  ^/f;,-  ,^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  of 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j:>^i/lU^A7i'^ OxtCi^/£  /^^^Ar?^  Syj^^^^n^ou. 
1.     Reporttitie:^/iiM/»ftjr/ofl  Gyatcme  and  Outcourcing — A  Ctrateaix".  4ssg<fcSiDenf 


Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 n ... 

 □ ... 

 □ ... 


(1=Low,  5=HIgh) 
3       4  5 

..□  □  □ 

..□  □  □ 

..□  □  □ 


How  useful  were: 

Data  presented  □  D  □ 

Analyses  □  JD  □ 

Recommendations  □  HI  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  H 

Cover  new  areas  not  covered  elsewhere  □  O 

Confirm  existing  ideas  □  H 

Meet  expectations  □  HI 

Other   □  n 


.□ 
.□ 
.□ 
.□ 
.□ 


..□ 
.n 

.n 
.n 
..□ 
..□ 
.n 


.□ 
.□ 
.□ 

.□ 
.□ 
.□ 
.□ 
.□ 


6.     Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Nam*  {"r  f/Yul  Tid* 


DaparuiMnt 


Company 


Sum  zip 


T«l«pnoh«  Oal«  comptolad 

iHan^you  for  your  tim£  and  cooperation.  Masssaonzmg 

~^-7i.,o.  jj^      jT^Y  INPUT 


To  our  clients:  (  CU^cl  fv  7tL  //^        :  ,^^ri  ^ 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained,  INPUT  would  appreciate  your  assessment  ot  i^  jT" 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j:>Z\/£U^/)ot.rr/S /A/  ^tCc^/£  /a^^^AT?^  S^JTk^^^^O^' 
1 .     Report  title :  hifanirutfon  Gyatomo  and  Outaourcing — A  Dtrateaij:  Assa&sjoaent 


Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 n ... 

 □ ... 

 □ ... 


(1=Low,  5=High) 
3       4  5 

 □  □ 

 □  □ 

 □  □ 


How  useful  were: 

Data  presented  □  D  □ 

Analyses  □  D  □ 

Recommendations  □  D  □ 


.n 

.n 
.n 


.□ 
.□ 
.□ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  HI  □ 


Cover  new  areas  not  covered  elsewhere  □ 

Confirm  existing  ideas  □ 

Meet  expectations  □ 

Other   □ 


.n 
.n 
.n 
.n 


.□ 


.n 
..□ 
..□ 
.n 


.□ 
.□ 
.□ 
.□ 
.□ 


Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Nam*  7  T55~ 

Oopanmam 


Company 


AddTMS 


Staia  Zip" 


Taltpnoi^  7  ''^  Data  comptaied 

Hum^you  for  your  time  and  cooperation.  uisesaoi  12*9 

INPUT 


Report  Quality  Evaluation 


To  our  clients:  (  cL^cl  fv  ytt  t/^  6//  '^i  ^y^rrn 

To  ensure  that  the  highest  standards  of  report  quality  are  maintained.  INPUT  would  appreciate  your  assessment  of  Cesr' 
this  report.  Please  take  a  moment  to  provide  your  evaluation  of  the  usefulness  and  quality  of  this  study.  When 
complete,  simply  fold,  staple,  and  drop  in  the  mail.  Postage  has  beeri  pre-paid  by  INPUT  if  mailed  in  the  U.S. 

j:>t\/^U2p/}oi^^r/s /A/  ^tcc^/£  /^^^/^^  S^jy^^^^iO^ou. 

1.  Report  title:  /i]/tf//<ffjf/off  Gystoms  and  OutGOurcing — A  Dtrateaija  AssBisaent 

2.  Please  indicate  your  reason  for  reading  this  report: 

□  Required  reading  □  New  product  development 

□  Area  of  high  interest  □  Business/market  planning 

□  Area  of  general  interest       □  Product  planning 

3.  Please  indicate  extent  report  used  and  overall  usefulness: 

Extent 
Read  Skimmed 

Executive  Overview  □  □  

Complete  report  □  □  

Part  of  report  (  %)  □  □  


□  Future  purchase  decision 

□  Systems  planning 

□  Other  


Usefulness 
1  2 

 □  ... 

 □  ... 

 □  ... 


(1=Low,  5=High) 
3        4  5 

 □  □ 

 □   □ 

 □  □ 


4. 


How  useful  were: 

Data  presented  □  n  □  □ 

Analyses  □  □  □  □ 

Recommendations  □  □  □  □ 


How  useful  was  the  report  in  these  areas: 

Alert  you  to  new  opportunities  or  approaches  □  □ 


Cover  new  areas  not  covered  elsewhere  □ 

Confirm  existing  ideas  □ 

Meet  expectations  □ 

Other   □ 
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.□ 
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.□ 
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Which  topics  in  the  report  were  the  most  useful?  Why?_ 


7.     In  what  ways  could  the  report  have  been  improved? 


8.     Other  comments  or  suggestions: 


Department 


Company 


Address 


City  State  ZIP 


Telepnone  Date  completed 
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